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Investing in People

Bob Eoff

Vice President

Communications, Public Relations and Marketing

ÅFormer President of the New 

York Times Broadcast Media 

Group

ÅUniversity of Memphis Alum

ÅAssist colleges and schools 

maximize recognition of 

achievements of students, 

faculty, and research

ÅCoordinate internal and 

external communications



Investing in People

Michelle Banks

Director

Diversity, Equal Opportunity 

and Affirmative Action

ÅReorganization of roles and 

function

ÅDiversity Grants from 

Tennessee Board of Regents

ÅCompliance and monitoring 

functions

ÅCampus-wide programs of 

training on issues of diversity, 

equal opportunity and 

affirmative action



From Vision to Reality

üVision

üMission

üStrategic Plan

üMetrics

üRecruitment, Retention, Research, 

Comprehensive Campaign

üNext steps



Vision



Vision for 2012 ð100
th

Anniversary

ñThe University of Memphis will be recognized 

as one of Americaôs great metropolitan research 

universitiesé
énoted for its comprehensive, innovative academic programs 

and for capitalizing on its urban setting and region to address the 

challenges of our global society.ò

ñFrom Vision to Realityò



Mission



MISSION STATEMENT

The University of Memphis is a learner-centered 

metropolitan research university providing high quality 

educational experiences while pursuing new 

knowledge through research, artistic expression, and 

interdisciplinary and engaged scholarship.



Average for TN: 19.6%
Average for US: 24.4%

Lƴ тр ƻŦ ¢ŜƴƴŜǎǎŜŜΩǎ фр ŎƻǳƴǘƛŜǎΣ мр҈ ƻǊ ƭŜǎǎ ƻŦ ǘƘŜ ƻǾŜǊŀƭƭ ǇƻǇǳƭŀǘƛƻƴ ŀƎŜŘ 
25 and older hold a college degree.  In 41 countries, 10% or less hold a 
college degree.

Source: U. S. Census Bureau
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Lifetime Earnings by Educational Attainment
(in millions of 1999 dollars)

Source: U. S. Census Bureau, 2002 Current Population Survey


