
COMMUNICATION IN THE POLITICAL CAMPAIGN 
COMM 4013/6013 

BOOK REPORT --Book Report should be three to five typed pages. It should 
summarize the essentials of a chosen book as they relate to communication and 
evaluate the content as a source of ideas about political communication. Book should 
be a critical history of a significant campaign. 

EXAMS--There will be two preliminary exams and a final. 

PAPER--The assigned paper should be six to ten typewritten pages on a theme or 
thesis related to the materials of the course. Sample topics: ( 1) The "Talk-Show 
Format" as a Communication Vehicle in Presidential Campaigns, (2) "Leaving No Shot 
Unanswered" as Rhetorical Strategy in the Election of Bill Clinton, (3) "Read My Lips": 
Campaign Promises and Presidential Performance, (4) Negative Campaigning: Has It 
Reached its Peak?," (5) Pre-election Polling and Campaign Viability, (6) The 
Controversy Over "Willie Horton," (7) George Bush and Dan Rather and the "Wimp" 
Image, (8) Debate Formats and Public Learning, (9) Sources of Media Bias in 
Campaign Coverage, (10) Incumbent Rhetorical Advantages, (11) The Use of 
Endorsement Commercials, (12) The Philosophy of Lee Atwater, (13) TV 
Commercials and Agenda Setting in 1996, (14) Al Gore and Bill Clinton: A Strategy of 
Separation", etc. 

GRADING--Exams will constitute 50% of the final grade (15%, 15% & 25%). Paper will 
count 20% and book report 10 %. Constructive participation in class and such 
intangibles as improvement, initiative, etc. will also be taken into account and will 
constitute about 15% of the final grade. Participation is impossible if student is absent. 
Late work when accepted will be penalized. Assignments are due at the beginning of 
the class period on the date they have been assigned. (No e-mail) 

T E XTS--Required: Dennis W. Johnson. No Place for Amateurs. 

Jules Witcover. No Way to Pick a President. 
Suggested: Stuart Stevens. The Big Enchilada. 

Dick Morris. Behind the Oval Office .. 
Dick Morris. The New Prince. 
Daniel Shea & Michael John Burton. Campaign Craft. 
Thomas Patterson. Out of Order. 
Theodore White. Breach of Faith. 
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Calendar (Topics subject to change. Due dates are not.) 
Jan 22. Political Campaign Communication: Communication, Rhetoric & Power 

Jan 27. The Revolution in Political Communication and the Art of the Campaign 

Jan 29. Image Dynamics and the "Reasoning" Voter 

Feb 3. Consultants and Professionally Driven Campaigns, I 

Feb 5 Consultants and Professionally Driven Campaigns, II 

Feb 1 O Examination over Witcover: Introduction & Chapters 1,2,3,4 & 7, Johnson: 

Chapter 1 and materials presented and discussed in class. 

Feb 12 Candidate Availability and Campaign Credibility 

Feb 17 Constituency Analysis 

Feb 19 The Polls as Research (Book Report Due) 

Feb 24 No class in lieu of recommended attendance for the 2003 Osborn Lecture, 

Feb 26 The Polls as Rhetoric 

Mar 3 The Ethics of Campaign Communication 

Mar 5 Case Studies in Campaign Ethics 

Mar 17 Opposition Research and The Art of the Negative 

Mar 19 The Art of the Counter-Negative 

Mar 24 Examination over Witcover: Chapter 6, Johnson Chapters 2, 4,5 & 6, and 

materials presented and discussed in class. 

Mar 26 Media Relations, I 

Mar 31 Media Relations, II 

Apr 2 Media Production (Approval Deadline for Paper Topics) 

Apr 7 Classic Commercials 

Apr 9 The Debating Game 

Apr 14 Debate's Greatest Hits 

Apr 16 The Rhetoric of Endorsements 

Apr 21 Communication Functions I 

Apr 23 Communication Functions II (Papers Due) 

Apr 28 Campaigns and the Future of Democracy 

Apr 30 Student Papers and Review 

Final Exam over Witcover: Chapters 5,6, 12, 13, 16, Johnson Chapters 8 & 10, and 

materials presented and discussed in class . 
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