Communication 7331/ 8331: Seminar in Communication Theory
Communication for Social Change

Course Description and Activities
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Communication 7331/8331: Communication for Social Change
Thursday, 6:00 pm — 9:00 pm, TC 209
Projected Class Schedule

Week 1
Introductions
FOUNDATION I: THE STANDARD VIEW

Week 2
Topic: What is social change?

Readings
Harper, C. L. (1989). Theories about the causes and patterns of change. In C. L. Harper, Explorin
(pp. 53-75). Englewoods, NJ: Prentice Hall.

Hall.
Sztompka, P. (1993). Fundamental concepts in the study of change. In P. ka, The sociology of socia
(pp. 3-23). Oxford, UK: Blackwell.
Inglehart, R. (1997). Value systems: The subjective aspect of politics
Modernization and postmodernization: Cultural, economi
Princeton, NJ: Princeton University Press.

Week 3
Topic: Communication campaigns for social change: The

Readings

Zaltman, G., & Duncan, R. (1977). Principles of plé d i In G. Zaltman & R. Duncan, Strategies for
planned change (pp. 379-394). New York: :

Rogers, E. M., Storey, J. D. (1987). Communicati@ 1 ; oer and S. H. Chaffee (Eds.), Handbook

of communication science (pp. 817-846). Ne

InR. E.Rice & C. K. A Rubli L ion ca icns (3rd. ed., pp. 22-48). Thousand Oaks,
CA: Sage.

. (2000). Principles for promoting social change: Effective
jors. Ann Arbor, MI: SPSSI.

Accounting for power in development communication. In K. G. Wilkins (Ed.), Redeveloping
for social change: Theory, practice, and power (pp. 197-210). Lanham, MA: Rowman &

. (1996). Introduction: Participatory communication and research in development settings. In J. Servaes, T.
L. Jacobson, & S. A. White (Eds.), Participatory communication for social change (pp. 13-25). New Delhi:
Sage.




Beltran, L.R. (1976) Alien premises, objects, and methods in Latin American communication research. In E. M.

Rogers (Ed.), Communication and development: Critical perspectives (pp. 15-42). Beverly Hills, CA: Sage.
Melkote, S. R. (2000). Reinventing development support communication to account for power and control in

development. In K. G. Wilkins (Ed.), Redeveloping communication for social change: Theory, practice. and
power (pp. 39-53). Lanham, MA: Rowman & Littlefield.

Week §
Topic: What is social justice?

Readings
Smith, D. M. (1994). Elements of justice. In D. M. Smith, Geography and social justice (pp. 23-
Blackwell.

Smith, D. M. (1994). Theories of social justice: (i) Mainstream. In D. M. Smith, Geograp
52-85) Oxford, UK: Blackwell.

Smith, D. M. (1994). Theories of social justice: (ii) Reaction. In D. M. Smith, Ge
115) Oxford, UK: Blackwell.

Plant, R. (1998). Why social justice. In D. Boucher & P. Kelly (Eds.), Social justice: From Hume to
267-281). London: Routledge.

Week 6

Readings

Frey, L. R., Pearce, W. B., Pollock, M. A., Artz, L, & Mu
places: On a communication approach to social jus

Wood, J. T. (1996). Social justice research: Alive and
47. 128-134.

Makau, J. M. (1996). Notes on communicatio

Pollock, M. A., Artz, L., Frey, L. R., Pearce,
charybdis: Continuing the dialogue on ¢
151.

Frey, L. R. (1998). Communication and social ju
Journal of Applied Communication Research

70. (1996). Navigating between syclla and
justice. Communication Studies. 47, 142-

APPLICATIONS & CON

Week 7

Foundation 1 4

., & Sopory, P. (1992). Overview. In T. E. Backer, E. M. Rogers, & P. Sopory,
unication campaigns: What works? (pp. 1-28). Newbury Park, CA: Sage.
, & Sopory, P. (1992). Generalizations about health communication campaigns. In T. E.

P. Sopory, Designing health communication campaigns: What works? (pp. 29-34).

signing health
Backer, T.

). Evaluating communication campaigns. In R. E. Rice & C. K. Atkin (Eds.), Public

on campaigns (3rd. ed., pp. 105-124). Thousand Oaks, CA: Sage.

%, & Murray-Johnson, L. (2001). Communication campaign effectiveness. In R. E. Rice & C. K. Atkin
(Eds.), Public communication campaigns (3rd. ed., pp. 168-180). Thousand Oaks, CA: Sage.

Guttman, N. (1996). Values and justifications in health communication interventions: An analytic framework.
Journal of Health Communication, 1, 365-396.

Valente, T. W.




Week 8
Topics for final paper due
Topic: Some features of messages

Readings

Smith, S. L. (1997). The effective use of fear appeals in persuasive immunization: An analysis of nation
immunization intervention messages. Journal of Applied Communication Research, 25, 264-29

Buller, D. B., Borland, R., & Burgoon, M. (1998). Impact of behavioral intention on effectiveness
features: Evidence from the Family Sun safety project. Human Communication Research

*Morman, M. T. (2000). The influence of fear appeals, message design, and masculinity on
perform the testicular self-exam. Journal of Applied Communication Research, 28, 91

*Millar, M. G., & Millar, K. (1998). Processing messages about disease detection and health
The effects of anxiety. Health Communication, 10, 21 1-226.

Week 9
Topic: Using the mass - media as the channel

Readings
Kincaid, D. L. (2000). Mass media, ideation, and behavior: A longi
Philippines. Communication Research, 27, 723-763.
Yanovitzky, 1., & Stryker, J. (2001). Mass media, social norm

of media effects on youth binge drinking. Commum

Week 10

Readings

Schmitz, J., Rogers, E. M., P _ ! . blic Electronic Network (PEN) and the
homeless in Santa Monica i esearch, 23, 26-43.

Derose, K. P., Fox, S. A., Reigada (2000) Church based telephone mammography

€. (1999). Migrant farm workers’ access to pesticide
os Habitos campaign development. Journal of Health

., Stone, K., Ibarra, L., Jones, M. C., Rosen, B., Schreibman, M., Gordon, L., Minassian, L.,
1998). Health education goes Hollywood: Working with prime-time and daytime

evision for immunization promotion. Journal of Health Communication, 3, 263-282.

man, L. (2001). Putting policy into health communication: The role of media advocacy. In R. E.
. K. Atkin (Eds.), Public communication campaigns (3rd. ed., pp. 389-401). Thousand Oaks, CA:

Sage.
*Rimal, R. N., & Flora, J. A. (1998). Bidirectional familial influences in dietary behavior: Test of a model of
campaign influences. Human Communication Research, 24, 610-637.



Week 12
Topic: Knowledge & literacy as goals

Readings

Brashers, D. E., Haas, S. M., Klingle, R. E., & Neidig, J. L. (2000). Collective AIDS activism and individuals’
perceived self-advocacy in physician-patient communication. Human Communication Research. 26. 372-402.

Aboud, F. E., & Fenwick, V. (1999). Exploring and evaluating school-based interventions to reduce prejudice.
Journal of Social [ssues. 55, 767-786.

*Austin, E. W., & Johnson, K. J. (1997). Immediate and delayed effects of media literacy training on thi
decision making for alcohol. Health Communication, 9, 323-349.

*McGee, D. S. & Cegala, D. J. (1998). Patient communication skills training for improved comm
competence in the primary care medical consultation. Journal of Applied Communicatio
430.

Week 13
Topic: Some insightful theoretical integrations

Readings
Slater, M. D. (1999). Integrating application of media effects, persuasion, an ior change theories to
communication campaigns: A stages-of-change framework. Health Comm jon. 11,335-354.

Week 14
! Holiday ! ! enjoy ! ! eat turkey ! ! don’t drink

Week 15
Presentations of final papers [plan for a 10 min. pres
Please plan for a 6:00pm — 9:30p

uestions]

Week 16
No Class
Final papers are due in my mailbox or






