Social Media AI Guidelines
The University of Memphis supports responsible usage of Generative AI tools by its employees for social media assistance with important considerations to keep in mind. The following guidelines have been created to provide a better understanding of how AI should and should not be used as it relates to official university social media activity.
Recommended AI Platform
The University of Memphis recommends the use of Microsoft Copilot. Developed by Microsoft and in partnership with OpenAI’s ChatGPT, Copilot is an integrated AI assistant contained within Microsoft 365 applications to help users draft content, summarize text and automate processes.
 Recommended uses of AI for social media
· Assistance with caption generation: AI may be utilized for caption assistance across various social media platforms. This could include generating caption recommendations from a prompt and suggesting ways to improve a current caption.
· Brainstorming ideas: AI may be used to generate content ideas and support creativity from a planning perspective. 
· AP Style questions: AI is a good source to answer AP Style questions and ensure your copy is consistent with University writing style guidelines.
· Alt text: AI can assist in creating alternative text (alt text) for social media images and graphics, which is important for accessibility compliance. However, it is your responsibility to verify AI has generated the alt text correctly and accurately.
· Closed captions: Closed captioning displays the audio portion of a video as text on a digital screen. With the use of AI, creating closed captions is now easier than ever to produce. Many social media apps have integrated a closed captions feature powered by AI, including Facebook, Instagram and TikTok. Video editing apps like Adobe Premiere Pro, CapCut and Edits by Meta also include a closed captions feature powered by AI. You must review the closed captions produced by AI. It may contain grammar and spelling errors. AI may also fail to transcribe an individual’s voice accurately.
What to avoid when using AI for social media
· Sensitive data: It is important that all employees avoid inputting personal data, student data, protected research data or any data that could compromise privacy, copyright or compliance laws in AI tools.
· Inauthentic content: The use of fully AI-generated images, graphics, video, audio, music and voiceovers is highly discouraged.
· Plagiarism: Do not use AI to plagiarize or imitate copyrighted material.
· Fact reliance: All information obtained through AI tools should be independently fact checked and verified.
