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Connections
LinkedIn
Weebly
Facebook
Instagram


Certifications
Microsoft Excel, 2019

Analytics Certified Partner, Google, 2019

Hootsuite Certified, 2018

Google AdWords, 2018

Bing Ads, 2019


Computer Skills
Operating Environment/
Business Tools
PC & MAC
Adobe Photoshop, inDesign, Illustrator, Hootsuite, 
Google Analytics


Relevant Coursework
Media Planning, Principles of Marketing, Consumer Behavior, Strategic Marketing Campaign, Social Communication Strategies, Survey of Advertising








Education
Bachelor of Business Administration
Major: Marketing, Minor: Social Media Marketing
University of Memphis, Memphis, TN
Expected graduation: August 2020           GPA: 3.69
   
  College Leadership Activities and Honors
· Special Olympics of Greater Memphis, Volunteer 2015-Present
· Student Government Association Senator, 2016-2019
· University of Memphis Social Media Coordinator 2016-2017

Languages
English, French, and conversational Spanish

Work Experience
Intern, Fogelman College of Business and Economics, Memphis, TN
August 2018- Present
· Create and execute a social media strategy promoting an online presence and increasing the number of followers by 41%.
· Develop and implement the use of portable new technology to document critical crowd surveys and consolidate the data collection process.
· Distribute weekly e-newsletter with internship opportunities and current news for over 2000 students.

Intern, Brand Strategies and Multimedia Developer, Meeman 901, Memphis, TN
May 2018- July 2018
· Maintained awareness of current trends and emerging technologies to best serve the client needs and projects. 
· Created marketing plans to increase social engagement and reach on social media platforms.
· Met with clients/account managers to develop business objectives and marketing initiatives. 

Server, Bonefish, Collierville, TN
April 2017-June 2018
· Utilized expert knowledge of menu to deliver exceptional customer service and suggestive selling that increased sales. 
· Trained new hires on venue, city, and state operational duties and food service regulations. 

